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Appealing to consumers’ desire for unique
products could overcome resistance to

sustainable luxury goods gil\VAGCEEE (A

Rather than appealing to their environmental consciences, luxury goods companies need to
focus on consumers’ sense of self-expression if they are to increase sales of eco-friendly
products, according to a new study from an international team, co-authored by ESSCA School
of Management.

The luxury goods industry, characterised by brands such as Gucci, Dior, Chanel and Louis
Vuitton, is estimated to be worth €353bn annually. Despite the war in Ukraine and rising
prices, a recent forecast by Bain expected it to grow by 6-8 per cent in 2023.

But according to the research, published in Psychology & Marketing, luxury consumers are
less sensitive to ecological issues when it comes to purchasing decisions and some actively
reject sustainable goods. The researchers also found that luxury consumers focus more on
attributes such as the superior quality and the design of items, rather than how sustainable
they are .

“Previous research has suggested that luxury attitudes are not always compatible with
sustainable behaviour, which makes selling eco-luxury goods more challenging,” says co-
author, Professor Sihem Dekhili of ESSCA School of Management, an expert in responsible
consumption and ethical fashion. “We wanted to explore whether there were other ways to
help eco-luxury acceptance and consumption.”

Data was collected from a panel of 359 American respondents, sampled to match US ethnic
makeup and aiming to capture a broad range of luxury attitudes.

The results suggest that sustainability could be driven by other concerns beyond altruistic
ones. The research also suggested that how consumers saw themselves in terms of being
socially responsible influences the relationship between luxury attitudes and desire for
unique products.

“Positive sustainability behaviours may increase if consumers see it helps project their
personality and meets their desire for unique products,” says Professor Dekhili.

“For brands aiming to increase the uptake of eco-luxury goods, the key could be to
emphasise product uniqueness and how it aids people with expressing their own uniqueness
as sustainable consumers. This is well-illustrated by Stella McCartney who presents eco-
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materials, such as vegetarian leather (vs. animal leather) as luxurious, unique, and resulting
from a considerable innovative work.”

The researchers conclude that the luxury sector has a key role to play in terms of improving
sustainability and acting as an example to other enterprises.

“The luxury sector faces many ecological challenges ranging from use of rare materials to
animal welfare, so it is of great importance to move to a more sustainable future. Our findings
show that luxury is compatible with sustainability.”

-ENDS-

For more information,
please contact:

Victoria Roe -
victoriaroe@roecomms.com/ +44
(0)7967 804140

Notes to Editors:
About the research:

The study, “Can Luxury Attitudes Impact Sustainability? The Role of Desire for Unique Products, Culture, and
Brand Self-Congruence” was written by Prof. Sihem Dekhili of ESSCA School of Management, Prof. Jacqueline
K. Eastman of Florida Gulf Coast University, and Prof. Rajesh lyer of Bradley University, lllinois. It was first
published in the academic journal, Psychology & Marketing.

Footnote:

1, Dekhili S et al. (2019). Could sustainability improve the promotion of luxury products? European Business
Review, Vol. 31, n° 4, p. 488-511, https://doi.org/10.1108/EBR-04-2018-0083. Also, Achabou M.A, Dekhili S.
(2013). Luxury and sustainable development: is there a match? Journal of Business Research, Vol.

66 (février 2013), p.1896-1903.
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About ESSCA School of Management

Now 112 years in existence, ESSCA School of Management offers a range of courses in marketing, business,
finance, HR, digital and consulting. It is a member of the Conférence des Grandes Ecoles and delivers a
nationally endorsed Bac+5 Master’s-level diploma as well as a Bachelor in International Management, a
Specialised Master's and a Master of Science.

A non-profit 1901 association and EESPIG-certified, ESSCA School of Management is part of the 1% of business
schools worldwide to hold AACSB, AMBA and EQUIS triple crown accreditation status.

The school currently comprises a 18,000-strong global alumni network. It has 8 different campuses in France and
abroad (Aix-en-Provence, Angers, Bordeaux, Lyon, Paris, Strasbourg, Budapest, and Shanghai). The school
delivers a broad range of curricula in tandem with a network of partner universities in 56 countries. A ninth
campus is due to open in Malaga, Spain (September 2023), as well as offices in Luxembourg (January 2024).
The school also offers a selection of training programmes specially designed for executives, managers, and
operational teams.

www.essca.fr/en/

As a leading international school
and an education and research ecosystem for
creative decision-makers, ESSCA opens up all

possibilities.

ESSCA Creating future
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